Webs

improve a client company’s bottom line

Imation Internet Studios is at-
tempting to bolster its online ser-
vices presence by forging a “long-
term business alliance” with a
Cincinnati-based promotion and
design company.

Scheduled to be announced
today, the Webs That Work alli-
ance of WBK Marketing & Design
and Imation Internet Studios —
the Minneapolis-based Internet
services unit of Oakdale-based
Imation Corp. — represents an
attempt to build a Web site firm
with technological and marketing
savvy.

The alliance with WBK “allows
us to use the power of the Inter-
net to make it significantly easier
for our customers to communi-
cate with their customers, help-
ing to increase revenues and low-
er their cost of doing business,”
y- said Scott Litman founder and

director ﬁﬁtion Internet
Studios.
4 Litman argued that many Web
sites serve as mere “electronic
brochures” when they could be
having a much greater bottom-
line effect. In forming the alli-
ance, Imation hopes to generate
new revenues by combining
WBK’s promotional and direct
marketing experience with Ima-
tion Internet Studios’ site en-
gineers.

Webs That Work combines the
efforts of 86 marketing and Web-
wise executives through the alli-
ance, which the two companies
hope will expand to serve major
advertisers and product manu-
facturers on their respective cli-
ent rosters.

WBK’s clients include Procter
& Gamble, Florida Power & Light,
Imation, Tropicana, Ceridian,
Pepsi and Frito-Lay. Imation

Internet Studios has handled
work for Goodyear, Pillsbury, Va-
lueRX, Chronimed, National City
Bank and 3M Co., which spun off
Imation in a restructuring in
1996.

Imation spokesman Ken Kadet
said there is no time limit on the
business alignment, which teams
Imation Internet Studios with a
company whose 1997 fee income
was $4.8 million. Those com-
bined revenues outpace New
Brighton agency Risdall Linnihan
Advertising, which trade journal
Adweek recently ranked as the
country’s 49th-largest online ser-
vices firm.

While online services repre-
sented $3.8 million of Risdall’s
total 1997 fee income of $7.8 mil-
lion, the fee potential of Webs

That Work is not as clear. Litman’

who headed Minneapolis Web
site firm Imaginet before Imation
acquired it in 1997, said Webs
That Work hopes to generate $50
million in client fees over the
next five years.

Discussions began late last fall.
The geographic distance between
the.two companies posed no ob-
stacle because WBK had handled
marketing projects for Imation
and has a 12-employee Twin Cit-
ies-area office.

To reach the five-year fee goal
of $50 miilion, Webs That Work

Advertising and
marketing
Bob Geiger

count.

Whichever agency is chosen,
New York City-based ad holding
company Interpublic Group of
Companies will be the winner: it
owns the remaining two finalists,
Hill, Holliday, Cennors, Cosmo-
pulos of Boston and McCann-
Erickson Worldwide of New York
City. A decision is expected early
this month.

Paper Warehouse’s pick

St. Louis Park-based Paper
Warehouse has picked Minne-
apolis agency Peterson Milla

nit forms online services ailiance

That Work aims to build sites that

Hooks to provide “strategic con-
cept development” for its esti-
mated $3 million ad account.

St. Louis Park-based LaBelle
Advertising had created most of
the advertising for the 140-store
chain, which is concentrated in
the Midwest. LaBelle will contin-
ue to handle project work for the
company, said Brent Schlosser,
executive vice president of Paper
Warehouse.

Peterson Milla Hooks pre-
vailed after a pitch that included
Risdall - Linnihan Advertising.
Schlosser said its work could in-
clude creation of broadcast and
print advertising.

— Bob Geiger is editor and pub-
lisher of the Geiger Report, Box
24248, Edina, MN 55424. Phone
612-825-3217.

Investing

Piper Jafiray Interest Rate Index

will have to start generating pro,.year certificate of deposit

jects. Litman said some are in th
works, including a product intro-
duction from an undisclosed cli-
ent slated for this fall.

Beer wars

After two years, Minneapolis
agency Carmichael Lynch has
bowed out of the running for the
$12 million Boston Beer Co. ac-

Yield to maturity

X week ending Previous Net
Short-term interest rates 73198 week  change
Primerate 8.50% 850% —
3-month Treasury bills 503 505 -02
3-monthbank certificate of deposit 525 5.25 —
6-month Treasury bilis 548 5.20 -02
1-yearTreasurybills. 5.33 531 +02
Intermediate-term interest rates

5.60% 550% 10

5-year certificate of deposit 5.80 5.80 -
5-year Treasury notes 550 544 +.06
10-year Treasury notes 550 544 +.06
5-year zero coupon bonds 543 5.36 +07
10-year zero coupon bonds 570 562 +08
5-year finance company notes 596 590 +06
10-year finance company notes 6.15 6.09 +006
U.S-hacked GNMAbonds DD 5175 —
Long-term interest rates |
20-year zero coupon bonds 581% 5.78% +03
30-year Treasury bonds 5.72 565 +07
30-vear A+ated industrialbonds 6.62 655 +07

30-vear Arated utility bonds

672 665  +07



